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It’s the 20th anniversary of the first ever Kosher Food and Jewish Life Expo, a good opportunity to profile the ongoing development of
good kosher food and wines. I take a quick look back at a watershed event for the kosher food industry...Our lead story is that consum-
ers are certainly willing to pay the price, as was evidenced by several events we covered...There was the first time ever Kosher Food
and Wine Experience sponsored by Royal in lower Manhattan and a new gourmet food and wine fair in Jerusalem...Fundraisers are
also joining the bandwagon, organizing events for charity that profile good kosher chefs and good kosher food and wines... Sarah Cohen
looks at one of the 17 winemakers from around the world who were at the Kedem event...Kosher vending may never be the same again,
thanks to two enterprising young men...Kosher food sales in Israel are expected to soar this Passover...Rabbis in Israel cast aspersions
over kashrus of broccoli...We’re watching A&P’s potential bid for Pathmark...Here and There covers an invitation to a popular kosher
cookbook author to the August Edinburgh International Book Festival...and the Idit consortium won a $20 million contract to supply

kosher meals to the IDF...Eda Kram’s New Product Showcase this week are cereals fit for Passover.
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Give Them Good Kosher Food
and Wine... and They Will Come

New York... TV personality and Chef Jeffrey Nathan
was “kvelling” (Yiddish expression for boasting with
pride). More than 500 people had come to the Mu-
seum of Jewish Heritage to sample good kosher food
and wines from around the world, some paying $100
for a few hours of great eating. The “Kosher Food &
Wine Experience” was sponsored by Royal Wines,
producers of Herzog, Kedem and Baron Herzog and
importers of fine wines. The stars on February 26th
were 17 winemakers from the US, Israel, Europe and
elsewhere. They were associated with such fine Israeli
brands as Carmel, Barkan, Castel, Binyamina and
Hamasrek. Each winemaker shared a remarkable sto-
ry of how kosher winemaking became their obsession
(see Sarah Cohen’s story on Jurgens Wagner). The
evening ended with a charity auction of several rare
wines from the Herzog Collection. Interested wine
lovers bid up to $1000 for rare 1994 Herzog selec-

tions. David Herzog, Royal’s CEO, thanked all guests
and participants for making the event the success that
it turned out to be and from his beaming smile we can
speculate this will now be an annual event. Another
milestone in the annals of kosher

Wine Producer Responds to

Kosher Demand in Spain
Capganes, Spain... by Sarah Cohen... Jurgens Wag-
ner came to Spain from Germany and after marrying
a girl from Spain, he set about addressing the needs
of Barcelona’s local Jewish community seeking a
locally-produced kosher wine. Keen on taking up
the challenge, while sacrificing nothing in quality,
Wagner recruited a co-op of 80 Catholic farmers to
provide the vineyards to make the wine, which they
would call “Peraj Haabib” - Hebrew for Flors de
Primavera (Spring blossom). The CapAganes wine
producers named their business after a small village
located 100 miles southwest of Barcelona. It was first
formed in 1993 as a cooperative selling bulk wine.
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Capganes, one of the only kosher wine producers in
Spain, had little if anything to do with the kosher con-
sumer when it was first formed. But in 1995, respond-
ing to the request of the Jews in Barcelona to produce
a kosher wine, Capganes installed new equipment al-
lowing winemakers to produce non Mevushal wine.
“This was the first kosher wine in Barcelona which
became popular overnight,” commented Wagner.
“Not only was the wine popular in the kosher mar-
ket but in the non-kosher market as well, contributing
to an outstanding reputation throughout Spain.” Flor
de Primavera, certified by the OU and supervised by
Rabbi Nachum Rabinowitz and Rabbi Akiva Katz, is
kosher for Passover. “This high-end wine retails at
approximately $50, and close to 10,000 bottles were
sold in the New York and New Jersey area in just one
year,” said Wagner. The success of this wine has led
Capganes, to produce another kosher wine that will be
“less heavy than the Flor de Primavera and slightly
less expensive” added Wagner. The new wine is set to
debut in August 2007, in time for Rosh Hashanah.



